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Agenda Item #:

PALM BEACH COUNTY
BOARD OF COUNTY COMMISSIONERS

AGENDA ITEM SUMMARY

Meeting Date: July 14, 2020 [X] Consent [ ]1Regular
[ ] Ordinance [ 1Public Hearing
Department:

Submitted By: Office of Financial Management and Budget
Submitted For: Investment Policy Committee

. EXECUTIVE BRIEF

Motion & Title: Staff recommends motion to approve: an appointment to Seat No. 3 to the Investment
Policy Committee for a three (3) year term.

Nominee Term Nominated By

Lawrence Jean-Louis 7/14/20 - 9/30/23 Mayor Kerner
Commissioner Berger
Commissioner McKinlay
Commissioner Bernard

Summary: The Investment Policy Committee is comprised of seven (7) members, with four (4) being at-large
appointments by the Board of County Commissioners (BCC), one being a representative appointed by the
Sheriff, a member appointed from OFMB by the County Administrator, and the Chair being a member of the
BCC, currently Commissioner Valeche. Of the seats currently filled the diversity count is: four (4) white males
(66%), one (1) black male (17%) and one (1) white female (17%). The gender ratio (male:female) is 5:1.
The nomineeds an African—American female. Countywide (DB)

Background and Justification: Per Section 2-41(c)(6) of the Palm Beach County Code of Ordinances, the
Committee shall meet three times per annum, or at the call of the Chairman. The IPC shall address such
issues as liquidity, risk diversification, safety of principal, yield, maturity, and investment quality, as well as
qualifications of investment dealers and issuers, thereby suggesting guidelines for use in the investment of
County funds.

Attachments:
Application (including réesumé)

Recommended by: ,ﬁ%"*\( /2“ b/}j/}b)’o

Departm?birector Date
Legal Sufficiency: /Z/ é 4’%3 / Lol

“Assistant County Attorney Date




PALMBEACH COUNTY
BOARD OF COUNTY COMMISSIONERS
BOARDS/COMMITTEES AFPLICATION

The information provided on this form will be used in considering pournemination. Please COMPLETE SECTION IT iN FULL.
Answer "none” or "not applicable " where uppropriate. Please attach o biagraphy oy réstund fo this form,

Section I (Department): (Please Mint)

. ) Y e - Y% ..()v;
BoardName: NN\ VQCC%\ U‘M{\% K‘{\\\“@%\\\Q(\l\' ‘a}\ﬂ:\} %}?‘I}ﬁ\}g [ 1 NotAdvisory| |

[ ] At Large Appointment or [ ] Disuicr Appointnent /District #:
Term of Appointment: Yeurs, From: To:
Scat Requirement: ) Seat#:
[ T*Reappointment or [ 1New Appointment
or [ 1 tocompletethe {snmof Ducto: [ ]  resigoation [ 1 other

Completion of term (o expire on: '

*Wiien # person is belng considered for reappointment, the number of previous disclosed voting conflicts during the previous
tern shall be considered by the Board af County Commissioners:

Secctlon )1 (AppHeant):  (Please Print)
APPLICANT, UNLESS Ezmﬂ’gg {UST BE A COUNTY RESIDENT

Name; \ (\(\_,\ \({\\QE\S&‘WD

Last de(lle

Ocoupa tion/Alfiliaion: \J\Q(\\@\(( [\Q\{\Oﬁj{g\ KYN\QQL \)Q:\Q;’ N(\Q

Owncr [1 Enployce [ 1 Officer | ]

Business Name: Q{AQ’\Q‘(U\G&»

Business Address: C“\Q \3\\:\@“‘(\\@# RX\{)\

City & State \L\U\\\ \(\\K‘Q ?\QK (l\\(\gi\ Zip Code: E’ﬂb"b

Rcsldcncc Address: 7‘3\01’\ L\IEB\Y'l 'Qg

City & Stale jl':\\fl()\ w\ \T”-}\ Zip Code: E_ZEL‘\Q \

Home Phone: { ) Business Phone: ) Exf.

Coll Phone; (R0 ?{_?L(ﬁq% Fax: )

Email Addross: k\YVk\Q'L\\Q.O%Q O\\\W@L\ S

Mailing Address Preference; 1 ] Business [X&wdmcc

Haveyou ever been convicted ofa felony: Yes No X
If Yes, state the court, nature of offense, disposition ofcase and date;

Minority Identification Code: [ ] Male Female
[ ] Native-American [ 1 Hispanic-Ametican { 1 Asian-American M;\f’rlcan-Amcﬁcnn [ ] Caucasian
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Section 11 Continued:

CONTRACTUAL RELATIONSHIPS: Pursuantto Article X1, Sec, 2-443 of the Palm Berch Counly Code of Ethics, ndvisory boad
members are prohibited from enterng into any conlraci orothier transaction forgoods or services with Palm Beach County, Ex ceptions
to this profiibition include nwards made under sealed competitivebids, certain emergency and sole source purchases, und transactions
that do not exceed $500 per year in aggregate. These exemplions are described in the Code, This prohibition does not apply when the
advisory board member's boar! provides no regulation, aversight, management, or policy-seiting recommendations segarding the
subject contragt or transaction and the contract or transaction is disclosed at a public meeting of the Board of Counly Commissioners,
To delermine compliance with (his provision, it is necessary that you, as n board member applicant, identify all contractual
relationships bietween Palm Beach County government nnd you ag an Individual, direcily or indircectly, or your employer or
business. This information should be provided in the space below. I{ there are no costracts or transactionslo report, please verify that
none exigt. StafT will reviow this information and detennine if you are eligible to serve or il you may be oligiblo for an ¢xceplion or
waiver pursuant to the code.

Countrpet/Transaction No, Department/Division Deserintion of Services Term
Example: (RAXX-XX/PO XX) Payks & Reereation, General Maintenanee 10/01{00-09/30/21060

(Attacht Additional Sheet(s), if necossary)
OR

NONE l:] "NOT APPLICABLE/
(Geyemmenial Entity)

ETIHCS TRAINING: All board membersare required (o read and complete training o Asticle X111, the Palm Beach Counly Code of
Gthics, and read the State Guide to the Sunshine Amendment, Article XIII, and the training requirement can be found on the web

wiyethies comfiraining itoi. Ethlcs training is au-going, and pursuant to PPM CW-P-79 s
required before appointment, and upon reappointment.

By siguing below I acknowledge that | have read, understand, nod agree to abide by Artieie X1H, the Palm Beach Ceunty
Code of Ethics, and I have recelved the requlred Ethics training (in the manner checked below):

_>§ By attendinga live presentation given on

AND

By signing below I acknowiedge that I have read, understand and sgree to abide by the Gum he Sunshine Amendment
& State of Florida © of Ethics: T

*Applicant’s Skgnaiur ' '“MWQ (\Qm(\' @i‘q‘[’ﬂnled Name: 5 5 xm &) @X.&Q\)‘QDMQ \_\\Q_O

Any questions and/orconcemsregarding Amclc XI11, the Palm Beach County Codeof Etlm.s, plense visit the Commission on Ethies
website www.palmbeicheountyethics.com orcontact us via email at gihics@palmb ryeihics.com or(561) 355-1915,

By watching the tmining progrim on tthnb{ DVD or YIS on 26
,20 0}

Retorn this FORM to;
{Insert LinisonName Here}, {Insert Department/Division Here}
{Insert Address Here)

Heable):
Appomlmcnt tobe m':dc ai B¢ Mceting my ) )
Cotnmissioner’s Signaturet, §/ E SN -
Pursuant te Florida's PublicRecords Law, this document maybe mw::wc:i and pholocopicd by menybers of the public. Revised 02/01/201 6
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LAWRENCE JEAN-LOUIS

PHONE: 561.309,6406 — E-MmAIL: justlauren82@hotmail.com — EBRANDME.BIZ

Profile

Multifaceted Google Adwords & Analytics certified marketing — and life insurance {2-15, series 6) — professional with a
demonstrated history of working in the publishing, arts, and financial services industries. Background in traditional print and

digital marketing. Experienced in organic SEC & paid SEM, content writing & distribution, Google analytics, and project
management. Stays current with constantly evolving technologies.

Founder eBrandMe.hiz. Maker at beYOUteous.com. Author of Drunken Philosophy.

Skills Summary

+

+Search Engine +Web Desigh (HTML, +Social Media Marketing
Optimization {SEO) €ss) +Shopify
+E-mail Marketing & +Wordpress CMS +Wrike
Distribution +Graphic Design . +terable/Mailchimp
+Google Adwords & (AdobeCs) +Heatmaps
Analytics {certified) <+ Content Writing *A/B Tests
+Project Management #+5Salescentral

+Bilingual (Haitian Creole)
Professional Experience

DIGITAL MARKETING CONSULTANT at EBRAND ME

West Palm Beach, FL, FL — 1/2018 to Present
+Consulting with small businesses and solopreneurs, prospecting and refationship building.
+eCommerce web design, front-end development, copywriting and distribution.
+Digital marketing (SEO/SEM, E-mail marketing, SMS marketing, Social Media Marketing).

FINANCIAL SERVICE PROFESSIONAL at NEW YORK LIFE
Palm Beach Gardens, FL — 7/2017 to 11/2018
+Worked with clients re: life insurance, retirement planning, college planning.
+Marketed and promoted the company’s resources to both individuals and small businesses utilizing both digital and

traditional print marketing campaigns {eBlasts, Social Media, Google Business Listing, Door-to-Door, mailers}.
+Prospected for new clients in order to develop Book of Business in Salesforce CRM.

DIGITAL MARKETING / PROJECT MANAGER at WEISS RESEARCH
Palm Beach Gardens, FL — 10/2015 to 10/2016
#Planned and executed upcoming marketing campaigns through Wrike meet deadlines.
+implemented workflows for submission of new campaigns to the production team {assets, delivery timeline, etc.
+Designed and published daily editorial posts to company website along with embedded advertisements and
scthedule teaser blasts using JSON fead through Iterable.
+Designed and launched daily e-mail marketing campaigns
+Created heatmaps for ongoing campaigns {sales pages, carts}

MARKETING & COMMUNICATIONS COORDINATOR AT SUSAN G. KOMEN SOUTH FLORIDA
West Palm Beach, FL — 10/2013 to 5/2014

+Managed social media strategy Faceboak (10% increase from Oct '13 to Jan '14), Twitter (6% increase). Initiated

presence and curated Pinterest, Google+, Linkedin, Instagram, and Great Nonprofits accounts resulting in
increased site traffic.

+Communicated organizational events through e-mail marketing campaigns, optimized campaigns through A/B
testing,

+ Constituent Management: Managed database & groups using Convio.

Page | 1
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LAWRENCE JEAN-LOUIS

PHONE: 561.309.6406 — e-malIL: jusifauren82@hotmail.com — EBRANDME.BIZ

+Awarded up to $10k/mo in AdGrants from Google for Nonprofits.
+Graphic design, craft sponsorship letters, brochures, as well as other print & digital collateral.

MARKETING COORDINATOR at CULTURAL COUNCIL OF PALM BEACH COUNTY
Lake Worth, FL — 7/2012 to 2/2013
+Key role in developing, strategizing and implementing of the council’s annual marketing plan (advertising).
+Graphic design — Design of Banners, Meterboards, Rack Cards, Booklets, Calendars, Logos
+Track monthly leads received from Reader Response forms from these initiatlves.
+Track and report advertising initiatives to VP of Marketing & Governmental Affairs for TDC report.

ELECTRONIC MEDIA COORDINATOR at THE PALM BEACH POST
West Palm Beach, FL — 1/2009 to 7/2012
+Graphic Design (InDesign, Phatashop & Iliustrator).
+Process camera ready ads (Adobe Acrobat Professional, Illustrator & Photoshop),
+ Digital transfer of soft-proofed newspaper sections (from PageSpeed to Arkitex) via FTP to Tribune for press.

VIRTUAL ASSISTANT at ESSIST ME

North Palm Beach, FL — 6/2008 to 8/2009
+Solicit business via eLance, Guru
+ Perform administrative tasks such as transcription, and general admin,

INTERNATIONAL CUSTOMER SUPPORT at ANSPACH
Palm Beach Gardens; FL — 2/2006 — 5/2008

+Coordinated with VP of International & European Manager with regards to distributor discount schedule, open
tenders {n various countries, special pricing agreements
+Coordinated with production to ensure inventory availability to meet customer quoted ship dates
4  As such, increased sales by 10% over to course of a year {Int’l Sales at $2.4million USD as of month-end
April 2008)
sImplemented more efficient methods of exporting goods internationally with shipping manager, reducing
unnecessary expense for both our company and the end-user {our distributors)

+Generated quotations, maintained list of active international distributors, supplied demo, educational and
consignment equipment to distributars

+Attended import/export workshops to remain abreast of rules & regulations (NAFTA, exports to China, etc)
+Assisted with conversion from Infimacs to SAP

Education

ART INSTITUTE OF FORT LAUDERDALE
Web & Interactive Media Design, 7/2008 to 10/2010
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PALM BEACH COUNTY
BOARD OF COUNTY COMMISSIONERS
BOARDS/COMMITTEES APPLICATION

tha information provided on this forny will be wxed iy considering yonrnomination. Please COMPLETE SECTION 11 18 FULL,
Auswor “none’ or “notapplicable " witere appropriate, Plowse attach a biagraphy or résund fo 15 form,

Seeiion 1 {Depnriment) (Please Pebn) Q \\Q

Bound Name: \%ﬂ\\{‘(\ \(}.\,QCC%\ (,Q\X\\\x A{\\M\\\fﬂ\\ 90\\@\,\ Adg}(\;ﬂ' [ | WNoiAdvismry| §
[ J At Lagge Appointment or [ ]isudet Appomtmw:/District h____

Tenn of Appointinent:  Yewrs, From: : Tos

Sent Reguiroment: _ Seatih:
{ *Reappontment or [ ] New Appointment

or [ 1 iocompletetheionmof Dueio: [ ] resiphution {1 olher

Cosmpletion of tenm (o sxpire o

*Wlhen a persou is belng considered for reappointuent, the number of previous disclosed voling confiets dmdng the previous
tersu shindl be conshibered by the Buned of County Conumisyloners:

Seciton 31 {AppHeant): (Plesse Pring
APPLICANT, UAZESS EXEMPT. )gow&"l‘ BE A COUNTY RESIDENT

Nrme: \ ﬂ(\J \( \6\\%@@

Last

Vst ] Middlo
Cooupa tion/Alfiliation: g;ﬁ& ?i\; ﬁ@‘( {(\ /“\(\W(CRQ\ C@.\N\QQJ‘(\)\Q{/\@}?&(\M\
' OQwner [ ] Bmployee |} Officor |}
Bushiesy Namos \}(\W\QY‘)\C{I\’*

Bushiess Addross: OW\Q D&‘XQKT\\Q, G\,\\\{)\

Clly & State VoAl ?ﬁ@?‘(\;& Zip Code: RO
Restdence Adibress: 7‘:3\% \\%&“\' C‘Eg

City & Stata zé\) N (‘)‘ %QY\ \:-1“\ , | Zip Code: ZZ,U& \

Homao fhone: () Buslwess Phoue: { ) Ex{,

Colt Phone: B A5 ‘Jf\\dﬂ Fax: )

Bmuil Address: \\\\)!\\Q_\\Q(\?ﬁg Q\\\D\W{ﬁ\ Qﬁ\\(\

Mailing Address l’mfcr\.uce. { 1 Businesy {X&esfdumc

Haveyou ever been convicted of'a felony: Yes No y\
I Yes, state the coun, natureofoffense, disposition of'case auddate:

Minority Idesdification Coder [ ] hdalo >§vcmare
[ 1 Native-Ameriean [ J Rispanic-Amaoricun ] Agian-Amasican [>(l/ Afrcan-Atmerienn [ ] Coueasian
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Seefian 11 Contlnuerd:

W Pursuant{o Article XI11,Sec. 2-443 o the Paln Bunch County Code of Elhics, ndvisory boned
members sxe prokibited from entering Into any costract orother transaction forgoods or sorvicey with Palny Bonoh County, Bx ceplions
to this prohibition include uwnrds made under soaled competitivebids, cenaly emergency and sole souree purchases, und irnsactions
thatdonot cxeeed $500 per yeur in aggrogate, These exemplions am deswibed in the Code, This pohibition does not apply wien the
advisory board membur's bosrd provides no cegulation, aversight, managemeny, or policy-seiling recommendations reganding the
subject contmel or tmnsacfion aid the contract or transrction is disclosed a1t a public weeting of the Board of County Commissionsrs,
To defermitte compliance with (s provision, it Is nevexsary that you, as o Fogrd member applicant, identifly all controetunl
relnflonships betweon Palm Beach County government und you as an fndividualy divectly or indirsetly, or your employer ar
Business, This Information should be provided it the space below. 1(thors are no contracts or tmnsaciions te repost, please verily that
noue exist. Stafl will weviow thix information nnd detennine Jf you aro eligible to serve or if you muy be oligible for an exception or
waiver pusuant fo the dode,

Controet Transnetion No, Departmont/Divisinn Dereyintion ol Services Terni
Extuplor (RAXN-XX/PO XX) Poyhs & Repreation Gunersl Mnfatennnee [0/B1/00-09/30/2400

(Attach Adaitioni sueei(s)} §£ nevessary)
. OR

e ‘NOT APPLICABLE/
(QuyemmantalEntity)

EXHICS TRAINING: All board membersare tequired (o rend pnd complete tmining ost Acticle XU, the Pahn Beach County Code ol
Ethlcs, and read the State Guide to the Sunshine Amendment, Articte XIH, and iho fraining roquirenient ean be fauwnrd en the web
at o chepymty ethics.comfivainfogditor. Efhles frajning Js on-golng, and pursusnt fo BPM CW-P79 is
vequired before appolntment, and upon venppolnfment.

By signlng below I acknowtedge (had £ have read, undorsiand, and ngeeots nbide by Arvtiele XUI, the Pt Baseh County
Code of Ethiies, and I have recelved the reguired Ethics tralalng (Jo tho manner cheeked betow):

— By watehing the tmining progrim on the Web, IVD or VHS on 20
9( By altendinga live prosentation piven on ﬁ)( \ 20800

By sipuing below f acknowiedge that I e veg 4 ugcrs(and and sgree to ablde by the Gum hu Sunshine Amendwent

& State of FloridaiCotle of Bilile
‘m “@\S‘al’dn(ed Namc'& &XSM &Q \&Q\.}\lemw _\_ﬂ\g@_m

Auty questions nnd/orconcemsreganding Article X1, e Palm Boach County Codoof Ltlm.s pleusc vxsn {he Commission on Ethies
webslie wwwpilimbeichoountycthics.com orvontact usvia email at eihios@psthnd el or(561)355-1918,

*Applicant’s Sigiaiuy

Retarn tils FORM to:
{Insert LinisunNume Heve}, {Insert Department/fviston Hero}
{lnsert Address Here)

ction X1 nission cahle):
Appoinfmentlo bo madeai B N}ee{ing ot g " ] .
" iy i oot
Comumissioner's Signalure., m / ‘(.0 2 R

Puesyant to Plovida’s PublioReconds Law, thisdocument may be yeviowed and plivtocopledby wanbersof the publle. Ruvised 02/0172016
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LAWRENCE JEAN-LOUIS

PHONE: 561.309.6406 — e-MAIL: justlauren82@hotmail.com ~ EBRANDME.BIZ

Profile

Muitifaceted Google Adwords & Analytics certified marketing — and life insurance (2-15, series 6) — professional with a
demonstrated history of working in the publishing, arts, and financial services industries. Background in traditional print and

digital marketing. Experienced in organic SEO & paid SEM, content writing & distribution, Google analytics, and project
management. Stays current with constantly evolving technologies.

Founder eBrandMe.biz. Maker at beYOUteous.com. Author of Drunken Philosophy.

Skills Summary '

+Search Engine +Web Design {HTML, +Social Media Marketing
Optimization {SEO) €ss) +Shopify

#E-mail Marketing & +Waordpress CMS +Wrike
Distribution #Graphic Design ) +Iterable/Mailchimp

+Google Adwards & {Adobe(s) +Heatmaps
Analytics {certified) +Content Writing *A/B Tests

+Project Management +Salescentral

+ Bilingual (Haitian Creole)
Professional Experience

DIGITAL MARKETING CONSULTANT at EBRAND ME

West Palm Beach, FL, FL — 1/2019 to Present
+ Consulting with smal} businesses and solopreneurs, prospecting and relationship building.
+eCommerce web design, front-end development, copywriting and distribution.
+Digital marketing (SEQ/SEM, E-mail marketing, SMS marketing, Social Media Marketing).

FINANCIAL SERVICE PROFESSIONAL at NEW YORK LIFE
Palm Beach Gardens, FL — 7/2017 to 11/2018
+Worked with clients re: life insurance, retirement planning, college planning.
+Marketed and promoted the company’s resources to both individuzis and small businesses utilizing both digital and

tradiiional print marketing campaigns {eBlasts, Social Media, Google Business Listing, Doar-to-Door, mailers},
+Prospected for new clients in order to develop Book of Business in Salesforce CRM.

DIGITAL MARKETING / PROJECT MANAGER at WEISS RESEARCH
Palm Beach Gardens, FL — 10/2015 to 10/2016
+Planned and executed upcoming marketing campaigns through Wrike meet deadlines.
+implemented workflows for submission of new campaigns to the production team {assets, delivery timeline, etc.

+Designed and published daily editorial posts to company website along with embedded advertisements and
sthedule teaser blasts using JSON feed through lterable.

+Designed and launched daily e-mail marketing campaigns

+Created heatmaps for ongoing campaigns (sales pages, carts)

MARKETING & COMMUNICATIONS COORDINATOR AT SUSAN G. KOMEN SOUTH FLORIDA
West Palm Beach, FL — 10/2013 to 5/2014 '

+Managed social media strategy Facebook (10% increase from Oct 13 to Jan '14), Twitter (6% increase). Initiated

presence and curated Pinterest, Google+, Linked!n, Instagram, and Great Nonprofits accounts resulting in
increased site traffic.

+Communicated organizational events through e-mail marketing campaigns, optimized campaigns through A/B
testing.

+Constituent Management: Managed database & groups using Convio.
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LAWRENCE JEAN-LOUIS

PHONE: 561.309.6406 — E-mAlIL: justiauren82 @ hotmail.com — EBRANDME.BIZ

+Awarded up to $10k/mo In AdGrants from Google for Nonprofits.
+Graphic design, craft sponsorship letters, brochures, as well as other print & digital collateral.

MARKETING COORDINATOR at CULTURAL COUNCIL OF PALM BEACH COUNTY
Lake Worth, FL — 7/2012 to 2/2013
+Key role in developing, strategizing and implementing of the council's annual marketing plan (advertising).
+Graphic design — Design of Banners, Meterboards, Rack Cards, Booklets, Calendars, Logos
+Track monthly leads received from Reader Response forms from these Initiatives.
+Track and report advertising initiatives to VP of Marketing & Governmental Affairs for TDC report

ELECTRONIC MEDIA COORDINATOR at THE PALM BEACH POST
West Palm Beach, FL — 1/2009 to 7/2012
+Graphic Design (InDesign, Photoshop & illustrator).
+Process camera ready ads (Adobe Acrobat Professional, IHustrator & Photoshop).
+ Digital transfer of soft-proofed newspaper sections (from PageSpeed to Arkitex) via FTP to Tribune for press.
VIRTUAL ASSISTANT at ESSIST ME
North Palm Beach, FL — 6/2008 to 8/2009
+Solicit business via elance, Guru
4 Perform administrative tasks such as transcription, and general admin.

INTERNATIONAL CUSTOMER SUPPORT at ANSPACH
Palm Beach Gardens, FL — 2/2006 ~ 5/2008

+ Coardinated with VP of International & European Manager with regards to distributor discount schedule, open
tenders in vartous countries, special pricing agreements
+Coordinated with production to ensure inventory availability to meet customer quoted ship dates
4 As such, increased sales by 10% over to course of a year {Int’l Sales at $2.4million USD as of month-end
April 2008)
e+Implemented more efficient methods of exporting goods internationally with shipping manager, reducing
unnecessaty expense for both our company and the end-user {our distributors)

+Generated quotations, maintained list of active international distributors, supplied demo, educational and
consignment equipment to distributors

+Attended import/export workshops to remain abreast of rules & regulations (NAFTA, exports to China, etc)
+Assisted with conversion from Infimacs to SAP

Education

ART INSTITUTE OF FORT LAUDERDALE
Web & |nteractive Media Design, 7/2008 to 10/2010
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PALM BEACH COUNTY
BOARD OF COUNTY COMMISSIONERS
BOARDS/COMMITTEES APPLICATION

The information provided on this form will be used in considering yournamination. Please COMPLETE SECTION IT IN FULL.
Answer “none” or “not applicable " where appropriate. Please attach a blagraplty or résumé to this foru.

Section [ (Department); (Please Print) Q \me‘)
Boand Name: YR\\(\(\ MWQ\ Q&‘(\Jﬂ-\ &{\\T )N\L.Nﬂ}\' %\&\ Adv!s\ry [ 1 NotAdvisory| 1§
[ 7 At Large Appoistment or [ ] Distict Appoimtmm/l)xstricl -
Terin of Appointineni! Yeurs, From: To:
Secat Requirement: Scat#:
[ I¥Reappointment or [ 1New Appointment
or [ 1 tocomplelcihc (emmof Ducto: [ ]  resignation {1 other

Completion of term to expire on:

“When a person is being considered for reappoiniment, the number of previous disclosed voting confilets durlug the previous
lerm shall be considered by the Board of County Commissfioners:

Seeflon 31 (AppHicant):  (Please Print)
APPLICANT, UNLESS EXEMPTE§ Qmsr BE A COUNTY RESIDENT

Name; \ “-’\ \Q\MD

Last Middle

Fisst
Oceupntion/Affiliation: m«\ q(\\r\(W\(Q\ C@N\QQM O&%\ (\ﬂ\\
Owner [ ] Employce [ ] Officor | )

Business Namae: nQ(\(N)XD \(ﬁv

Business Address:

BT AT
\ N\ Zip Code: I

Cily & State

v

Resldence Address: rb\m t\‘gﬁ ?g

City & State Jé\)\ (‘)" 9{@\ \1’_:\'\ Zip Code: M\

Home Phone: () Busincss Phone: () Ext.

Coll Phonc: ah A5 | Fax: )

émail Address: \\h\\(\k\(ﬁ(\?ﬂ @\“Q\(f@\ %\\r\

Mailing Address Preference; [ ] Business [ ><&osidcncc

Haveyou evor been convicted of'a felony: Yes No X
If Ycs, statc the count, nature of offense, disposition ofcose aund date:

Minority 1deniification Code:  { ] Malo ?{chnlc
[ ] Native-American [ 1 Hispanic-Amorican { ] Asian-Amesican [){African-Amcricnn i 1Caucasian
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Sectian 1 Continwed:

CONTRACTUAL RELATIONSHIPS: Pursuantfo Article XU1,Sec, 2-443 othe Palm Beach County Codu of Etlics, adyisory boawd
members are prolibited from enterng into any conliaet orothier transaction for goods or services with Palm Beach County, Ex ceptions
{o this prohibition includo nwards made under seajed competitivebids, cenain emergeney and sole source purchases, und imnsactions
thatdo not exceed $500 per year in aggregate. Theso exemptions are desciibed in the Code, This prohibition does not apply when the
mlvisory hoard meinber's board provides no regulition, aversight, managenient, or policy-setting recommendutions regarding the
subject contract or tmnsaction and the conlract or transaction is disclosed at a public meeting of the Board of County Commissioners.
To determine compliance with (hiy provision, it is necessury that you, as n bosrd mayber applicant, identify all contractusl
refatlonships between Palm Beach County governmentt and you ag nn [ndividual, directly or ludirucﬂy, or your employer oy
business. This mformution showld be provided in the space bejow. If there are no contrets or trangactions to repant, please verify that
none exist. Steff will reviow this information and delemine if you are eligible to serve or if you may be ofigible for an exception of
waiver pursuant to the dode.

Contrpet/Transaciion No. Department/Division Deserintion of Services Term
Exaniple: (RAXX-XX/PO XX) Pavlig & Reorestion General Molatensnes LIA1£GD-00/30/2100

(Adtach Adaitiondl Sheei(s), if necossnry)
OR

NONE E:] "NOT APPLICARLE/
{Guvommental Entity)

ETHICS TRAINING: Al bonrd membersare required to read andeomplele smiiing on Adicls X1t, the Palm Beach County Codeof
Elhics, and read the State Guide 10 (he Sunshine Amcndmcu( Article XTI, and the trainlog requirement can be found on the web
af: RIALA) sheouniyethies,com/irpining itm. Etlics fratuing s on-golng, and pursuant fo PPM CW-P-79 is
required before appolninient, and upon ronppoinxmeut.

By signing belew I aeknowledgo that | have veéad, understand, and sgree to abfde by Artiele X, (he Padm Beach Coundy
Code of Ethices, augd I have recetved the required Ethics érnlning {In the mamer cheeked below):

% By attendinga live presentation given on
AND

By signing belovy I acknowledge that [ have read, understund and sgree to abide by the Guld lm Stinshine Amendment
& State of Florida ¢ of Ethich: z

FApplicant’s Signmm-g%\tw WQ mﬂi\(‘ G\mmn(cd Name: &\_&M\) \\\fﬂf\_i@“@nm _\w\@“ﬂ

Aty questions andforconcernsxegarding Aniclc X111, the Palm Beach County Code of Ethics, plense visit the Connmission on Ethics
website wwyw.palmbeucheountyethics.com orcontact us via email atelhics@pa nbenchvoyntvethivs.com or{561) 3155-1915.

By watcehing the training program on the Web, DVD or VHS on __ 20
= 205007

Retury this FORM to:
{Insert Linisun Name Heve}, {Insert Repariment/Diviston Here)
{Inseri Address Here)

cfion I (Comumissioner, if appticable):
Appointment lobe madeal BCC I\gccling N ’ )

Commissioner’s Signature, rw M) S VAN b / ﬂf l::LO

bers of the publie: Revised 02/0172086

Puesaant {0 Florlda’s Public Reconds Law, thisdocument may be roviowed and photocopie
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LAWRENCE JEAN-LOUIS

PHONE: 561.309.6406 ~ e-MAIL: justlauren82@hotmail.com — EBRANDME.BIZ

Profile

Multifaceted Google Adwords & Analytics certified marketing — and fife insurance (2-15, series 6) — professional with a
demonstrated history of working in the publishing, arts, and financial services industries. Background in traditional print and
digital marketing. Experienced in organic SEO & paid SEM, content writing & distribution, Google analytics, and project
management. Stays current with constantly evoliving technologies.

Founder eBrandMe.biz. Maker at beYOUteous.com. Author of Drunken Philosophy.

Skills Summary '

+Search Engine +Web Design (HTML, +Social Media Marketing
Optimization (SEQ) CSs) +Shopify

< E-mail Marketing & +Wordpress CMS oWrike
Distribution ' +Graphic Deslgn i ¢ iterable/Mailchimp

+Gaogle Adwords & {(AdobeCs) 4 Heatmaps
Analytics {certified) <+ Content Writing *A/B Tests

+Project Management +Salescentral +Bilingual (Haitian Creole)

Professional Experience

DIGITAL MARKETING CONSULTANT at EBRAND ME

West Palm Beach, FL, FL — 1/2019 to Present
+Consulting with small businesses and solopreneurs, prospecting and relationship building.
+eCommerce web design, front-end development, copywriting and distribution.
+Digital marketing (SEQ/SEM, E-mail marketing, SMS marketing, Social Media Marketing).

FINANCIAL SERVICE PROFESSIONAL at NEW YORK LIFE
Palm Beach Gardens, FL — 7/2017 to 11/2018
+Worked with clients re: life Insurance, retirement planning, college planning.
+Marketed and promoted the company’s resources to both individuals and small businesses utilizing both digital and

traditional print marketing campaigns (eBlasts, Social Media, Google Business Listing, Doar-to-Door, mailers).
+Prospected for new clients in order to develop Book of Business in Salesforce CRM.

DIGITAL MARKETING / PROJECT MANAGER at WEISS RESEARCH
Palm Beach Gardens, FL — 10/2015 to 10/2016
<+ Planned and executed upcoming marketing campaigns through Wrike meet deadlines.
+¢implemented workflows for submission of new campaigns to the production team (assets, delivery timeiine, etc.
<+Designed and published dally editorial posts to company website along with embedded advertisements and
schedule teaser blasts using JSON feed through iterable.
¢ Designed and launched daily e-mail marketing campaigns
+Created heatmaps for angoing campaigns (sales pages, carts)

MARKETING & COMMUNICATIONS COORDINATOR AT SUSAN G. KOMEN SOUTH FLORIDA
West Palm Beach, FL — 10/2013 to 5/2014

+Managed sacial media strategy Facebook (10% increase from Oct '13 to Jan '14), Twitter {6% increase). Initiated

presence and curated Pinterest, Google+, Linkedln, Instagram, and Great Nonprofits accounts resulting in
increased site traffic.

+Communicated organizational events through e-mail marketing campaigns, optimized campaigns through A/8
testing.

+Constituent Management: Managed database & groups using Convio.
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LAWRENCE JEAN-LOUIS

PHONE: 561.309.6406 — e-MalL: justlauren82 @hotmail.com ~ EBRANDME.BIZ

+Awarded up to $10k/mo In AdGrants from Google for Nonprofits.
+Graphic design, craft spansorship letters, brachures, as well as other print & digital collateral.

MARKETING COORDINATOR at CULTURAL COUNCIL OF PALIVI BEACH COUNTY
Lake Worth, FL — 7/2012 to 2/2013
+Key role in developing, strategizing and implementing of the council’s annual marketing plan {advertising).
+Graphic design — Design of Banners, Meterboards, Rack Cards, Booklets, Calendars, Logos
o Track monthly leads received from Reader Response forms from these Initiatives.
+Track and report advertising initiatives to VP of Marketing & Governmental Affairs for TDC report.

ELECTRONIC MEDIA COORDINATOR at THE PALM BEACH POST
West Palm Beach, FL — 1/2009 to 7/2012
+Graphic Design (InDesign, Photoshop & fliustrator).
#Process camera ready ads (Adobe Acrobat Professional, Hlustrator & Photoshop).
+Digital transfer of soft-proofed newspaper sections (from PageSpeed to Arkitex) via FTP to Tribune for press.

VIRTUAL ASSISTANT at ESSIST ME
North Palm Beach, FL — 6/2008 to 8/2009
+Solicit business via eLance, Guru
< Perform administrative tasks such as transcription, and general admin.

INTERNATIONAL CUSTOMER SUPPORT at ANSPACH
Palm Beach Gardens, FL — 2/2006 — 5/2008 :
<+ Coordinated with VP of International & European Manager with regards to distributor discount schedule, open
tenders in varlous countries, spedal pricing agreements
+Coordinated with production to ensure inventory availability to meet customer quoted ship dates
4+ As such, increased sales by 10% over to course of a year (Int’l Sales at $2.4million USD as of month-end
April 2008)
eimplemented mare efficient methods of exporting goods internationally with shipping manager, reducing
unnecessary expense for both our company and the end-user {our distributors)
eGenerated quotations, maintained list of active international distributors, supplied demo, educational and
consignment equipment to distributors

eAttended import/export workshops to remain abreast of rules & regulations (NAFTA, exports to China, etc)
¢ Assisted with conversion from Infimacs to SAP

Education

ART INSTITUTE OF FORT LAUDERDALE
Web & interactive Media Besign, 7/2008 to 10/2010
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PALM BEACH COUNTY
BOARD OF COUNTY COMMISSIONERS
BOARDS/COMMITTEES APPLICATION

The tuformation provided on this form will be used o covsidering pour nomination. Plense COMPLETE SECTION IT 3N FULL.
Anrswer “none” or "not applicalle " where appropriate. Please aftach a biograpliy or résumé 1o this form.

M&&l@&ﬂ&ﬁﬂgﬂﬂ_ {Please P,t'hq) - - Q@(\“i\\\e‘({}
Board Name: ‘&\\(‘(\ \{);Q(TS’\ (b\'\{\\l\l\} K‘{\\\@\\“\“\!\ kb\@{\) Advisory [ | NotAdvisory[ |

[ 7 At Large Appointment or [ ] District Appointinent /District #:
Term of Appointment: _ Years, From: To:
Scat Requirement: Secatif:
[ FReappointment or [ ]New Appointment
or [ 1 tocempletetheiemof Ducto: [} resignation [ 1 other

Completion of tenn to expire om:

*When a person is being considered for reappointment, the nwnber of previous disclosed voling confilets durbng the previous
ternt shall he considered by the Board of County Commissioncrs:

Section M1 (Appiieant): (Please Print)
APPLICANT, UNLESS EAEMP(T;ZQ TUST BE A COUNTY RESIDENT

Name: on) \'ﬁ‘\\ﬁwb

L"i st dedle

Occupa tion/Affiliation: \\g\((\\‘g\j\o \({ /\ \ ﬁ‘(\ﬁﬂg\ \9\“ \QQE__, \)\d\";ﬁf\ [\IK\

Owner [ 1 Bmployce | | Officor | ]

Rusiness Name: \)\ \MQXQ\@M

Business Adslress: C’“\Q ' Q&&Qﬂm\& Q\\@\

City & State WO ke ?&fﬁ“‘(\:ﬁ\ Zip Code: 2200
Resldence Address: 73\m k\l‘s\ﬁ ?g

City & Stale Jé;\ 1 (‘)¥m\ \:%h\ Zip Code: E}ﬁub,\

Home Phione: { ) Business Phone: () Ext.

Caoll Phonc: o 7&‘;} (ﬂ(\dﬁ \ Fax: { )

Bmuil Address: k\\\}k\ﬂ\\\ﬁ(\?\d C:)\“K\)\m‘ﬁ\ Qh\\(\

Mailing Address Preference; [ ] Business [chaxdcmc

Haveyoueverbeen convictedofa felony: Yes . No X
IF Yes, state the court, natare of offense, disposition of case and date: .
Minoriy Identification Code: [1 Male %I‘unakz
[ ] Native-American [ 1 Hispanic-American { ] Asian-American [N Afrcan-Amegicon [ ] Caucasian

Pape I ol 2 '



‘

Sectian Il Continued:

CONTRACTUAL RELATIONSHIPS: Pursuantto Article X111, Sec, 2-443 ofthe Palm Beach County Code of Ethics, advisory boad
members are prolibited from entering into any contract orothier trapsaction forgoods or services with Palm Beach County, Ex ceptions
to this prohibition include nwards made under sealed competitive bids, certain emergency and sole source purchases, und transactions
that donot exceed $500 per year in aggregate. These exemptions are described in the Code, This prohibition does not apply when the
advisory board member’s board provides no regulation, oversight, management, or policy-setting recommendations segarding the
subject contract or transactionand the contract or transaction is disclosed at a public meeting of the Board of County Commissianers,
To deternine compliance with this provision, it is necessary that you, as n board manber applicant, identify all contractunt
relationships between Palm Beach County government nnd you as an Individual, divectly or indirectly, or your employer or
business. This information should be provided in the space below. If there are no contracts or transactionslo repon, please verify that
none exist. Staff will reviow this information and delermine if you are eligible to serve or if you may be oligible for an exceplion or

waiver pursuant to the code. -

Contract/Transaction No. Department/Division Description of Services Term
Example: (RAXX-XX/PO XX) Pagks & Recrention ' Geperal Maintenance F0/01/0B-0030/2100

(Attacl Additional Sheet(s), if necessary)
OR

NoNE [ | ‘NOT APPLICABLE/
(Govemmental Entity)

ETIHCS TRAINING: All board membersare required (o read and complete training on Adicle X111, the Palm Beach County Code of
Ethics, and read the State Guide to the Sunshine Amendment, Article XIH, and the training requirement ean be found on the webh
afs Wouilwww cheountyethics.comfivaining.htm. Ethics training is on-going, and pursuant fo PPM CW-P-79 is

required before appofntment, and upon reappointment.

By signing below I acknowicdge that I have read, understand, nnd agreeto sbide by Article X111, the Pulm Beach County
Code of Ethics, and I have recelved the required Ethics training (in the manner checked below):
\

By watching the tmining pregram on the ng[DVD or VHS on 20
2088)

”X By attendinga live presentation given on
AND
By signing below ! acknowledge that K nve read, mgersmnd and agree to ablde by the Gufﬂ@hc Stunshine Amendment

& State ofF!orlg&%)e of Ethics: Q! | \ _
*Applicant’s Sfgaature “1\“ Ri“(L ;QMQL ' Qﬁrixx(cd Name:\ﬁ, \\\}(\Qﬂb %\L\QJEQDMC: _@_\1\@_

Aity questions and/orconcerns regarding Adicle XII1, the Palm Beach County Code of Ethics, please visit the Commission on Ethies
websile www.palmbeacheountyethics.com orcontact us via email atglhics@pa nbeacheonmyethics.com or(561) 355-1915.

Return this FORM to:
{Insert Liaisun Name Heve}, {Insert Department/Division Herc)
{Insert Address Here)

eciion HI {Commissioner, If applicabie):
Appointment lo be made at BCC Meeting on; /Z /

£
Comtnaissioner’s Sigm‘\turcma/d { “ZWWmmw%f gf/ de

o e S

Puesiant to Florida’s PublicRecords Law, this document maybe reviewed and pholocopicd by members of the public! Revised 02/017201 6
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LAWRENCE JEAN-LOUIS

PHONE; 561.309.6406 — E-MAIL: justlauren82@hotmail.corn — EBRANDME.BIZ

Profile

Multifaceted Google Adwords & Analytics certified marketing — and life insurance (2-15, series 6) — professional with a
demonstrated history of working in the publishing, arts, and financial services industries. Background in traditional print and
digital marketing. Experienced in organic SEO & paid SEM, content writing & distribution, Google analytics, and project
management. Stays current with constantly evolving technologies.

Founder eBrandMe.biz. Maker at beYOUteous.com. Author of Drunken Philosophy.

Skills Summary j

+Search Engine +Web Design (HTML, +Social Media Marketing
Optimization {SEQ) CSS) +Shopify

+E-mail Marketing & +Wordpress CMS +Wrike
Distribution +Graphic Design ) +lterable/Mailchimp

+Google Adwords & {Adobe(s) +Heatmaps
Analytics {certified) +Content Writing *A/B Tests

+Project Management <+ Salescentral < Bilingual (Haitian Creole)

Professional Experience

DIGITAL MARKETING CONSULTANT at EBRAND ME

West Palm Beach, FL, FL. — 1/2019 to Present
+Consulting with smal! businesses and solopreneurs, prospecting and relationship building.
+eCommerce web design, front-end development, copywriting and distribution.
+Digital marketing {SEQO/SEM, E-mail marketing, SMS marketing, Social Media Marketing).

FINANCIAL SERVICE PROFESSIONAL at NEW YORK LIFE
Palm Beach Gardens, FL — 7/2017 to 11/2018
+Waorked with clients re: life insurance, retirement planning, college planning.
+Marketed and promoted the company’s resources to both individuals and small businesses utilizing both digital and
traditional print marketing campaigns {eBlasts, Social Media, Google Business Listing, Door-to-Door, mailers},
+Prospected for new clients in order to develop Book of Business in Salesforce CRM.

DIGITAL MARKETING / PROJECT MANAGER at WEISS RESEARCH
Palm Beach Gardens, FL — 10/2015 to 10/2016
+Planned and executed upcoming marketing campaigns through Wrike meet deadlines.
<+implemented workflows for submission of new campaigns to the production team (assets, delivery timeline, etc.
+Designed and published daily editorial posts to company website along with embedded advertisements and
schedule teaser blasts using JSON feed through Iterable.
+Designed and launched daily e-mail marketing campaigns
+Created heatmaps for angoing campaigns {sales pages, carts)

MARKETING & COMMUNICATIONS COORDINATOR AT SUSAN G. KOMEN SOUTH FLORIDA
West Palm Beach, FL — 10/2013 to 5/2014
+Managed social media strategy Facebook {10% increase from Oct '13 to Jan '14), Twitter (6% increase}. Initiated
presence and curated Pinterest, Google+, Linkedln, instagram, and Great Nonprofits accounts resulting in
increased site traffic.
+Communicated organizational events through e-mail imarketing campaigns, optimized campaigns through A/B
testing.
+ Constituent Management: Managed database & groups using Convio.
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LAWRENCE JEAN-LOUIS

PHONE: 561.309.6406 ~ E-mAlIL: justiauren82@hotmail.com ~ EBRANDME.BIZ

#Awarded up to $10k/mo in AdGrants from Google for Nonprofits.
+Graphic design, craft sponsorship letters, brochures, as well as other print & digital collateral.

MARKETING COORDINATOR at CULTURAL COUNCIL OF PALM BEACH COUNTY
Lake Worth, FL — 7/2012 to 2/2013
+Key role in developing, strategizing and implementing of the council’s annual marketing plan (advertising).
+Graphic design — Design of Banners, Meterboards, Rack Cards, Booklets, Calendars, Logos
+Track monthly leads received from Reader Response forms from these initiatives.
+Track and report advertising initiatives to VP of Marketing & Governmental Affairs for TDC report.

ELECTRONIC MEDIA COORDINATOR at THE PALM BEACH POST
West Palm Beach, FL — 1/2009 to 7/2012
+Graphic Design {InDesign, Photoshop & lilustrator).
# Process camera ready ads (Adobe Acrobat Professional, Hlustrator & Photoshop).
+ Digital transfer of soft-proofed newspaper sections (from PageSpeed to Arkitex) via FTP to Tribune for press.

VIRTUAL ASSISTANT at ESSIST ME
North Palm Beach, FL — 6/2008 to 8/2009
+ Solicit business via eLance, Guru
+ Perform administrative tasks such as transcription, and general admin.

INTERNATIONAL CUSTOMER SUPPORT at ANSPACH
Paim Beach Gardens, FL — 2/2006 - 5/2008
+ Coordinated with VP of International & European Manager with regards to distributor discount schedule, open
tenders in various countries, special pricing agreements
+ Coordinated with production to ensure inventory availability to meet customer quoted ship dates
+  As such, increased sales by 10% over to course of a year {Int’l Sales at $2.4million USD as of month-end
April 2008}
eimplemented more efficient methods of exporting goods internationally with shipping manager, reducing
unnecessary expense for both our company and the end-user {our distributors)
+Generated quotations, maintained f{ist of active international distributors, supplied demo, educational and
consignment equipment to distributors
+Attended import/export workshops to remain abreast of rules & regulations {NAFTA, exports to China, etc)
+Assisted with conversion from Infimacs to SAP

Education

ART INSTITUTE OF FORT LAUDERDALE
Waeb & interactive Media Design, 7/2008 to 10/2010
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